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This conference will take a pragmatic look at the latest developments in product design, recycling infrastructure and the innovations 
that can make the right plastics sustainable. Over the two days, we will equip business delegates with the guidance to develop and 
implement strategies for reducing plastic footprints. 

 We’ll bring together key actors from across the chain, including retailers, brands, waste management companies, policy makers, 
suppliers and NGOs. The focus will remain on driving progress that works for consumers, the environment, utility and business reality.

The primary objectives of this conference will be to: 

   Drive progress  
that works for 
consumers, the 
environment, utility and 
business reality

  Equip business  
with the practical 
guidance to develop 
and implement 
strategies for reducing 
plastic footprints

  Highlight leading 
company approaches  
and promote industry 
best practice

  Facilitate 
collaboration  
between key actors 
across the value chain

  Showcase the latest 
innovations and 
technologies  
that can enable 
companies to deliver 
on targets 

Some agenda highlights include:

  Myth-busting with consumers: How to help consumers understand the nuances of the plastics debate – and what your 
company is doing about it

  Single use plastics: Practical solutions to the future of single use plastic

  Innovations in product design: Examples of successfully working with design, R&D and recyclers to make product design and 
plastics recycling effective

  Government engagement: How can business talk to national, regional and municipal governments about joining up 
approaches?

  Collaboration, collaboration, collaboration… How we can overcome the barriers to collaboration, and ensure successful 
partnerships at scale

  Circular business models: Will plastics hysteria be the kick the circular economy needs to succeed?

  Unintended consequences: How business, NGOs, media and government can work together to prevent the unintended 
environmental consequences around removing plastics

  Emerging legislation: In-depth guidance to what different governments are doing now, and what new laws will be put in place that 
will require change and action
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• Focused, open discussion 

• Senior participants 

• Candid dialogue 

Day one:  Tuesday 16th October, 2018

Is society now expecting the end of single use 
plastics, is this even possible, and by when?

In this opening session, we’ll look at what may be expected - and 
required - from companies on single use plastics in the next five 
years. 

Removing them will be a monumental challenge, and will have 
major consequences not foreseen by consumers and the media. 
We’ll debate the R&D challenges, likely trends and timelines. 
We’ll also discuss whether companies will need to set absolute 
reduction targets AND get a lot better at explaining the reality of 
alternative materials, their impact and the cost ramifications.

Leonor Garcia, Director Public Affairs, PlasticsEurope
Louise Edge, European Campaign Coordinator, Greenpeace
Felix Gummer, Director, Sancroft

The baby and the bathwater: The unintended 
consequences of dropping plastics

UK retailer Iceland has famously said it will have 100% non-plastic 
packaging for own-label goods by 2023. But other retailers say this 
is not practically possible – or desirable. They argue there would 
be significant increases in waste and greater energy requirements 
using alternatives. We’ll debate the facts and realities. 

Stuart Hayward-Highham,Technical Development Director, Suez

Suzanne Westlake, Head of Corporate Responsibility & Corporate 
Affairs, Ocado

Simon Reid, Sustainability Manager, Innocent Drinks

They say collaboration is key, but WHAT does 
it really mean and HOW do we make it work 
effectively?

Collaboration is an ever-present buzz word. But what does it 
actually mean in practice? In this pragmatic session, we’ll look at 
what collaboration actually means, and where the limits are, for 
both competitive and practical reasons. We’ll discuss the business 
case, how to overcome barriers and assess practical case studies. 

Jon Khoo, Innovation Partner, Interface

Daniella Vega, Director of Sustainability, Selfridges Group

Adam Hall, Head of Sustainability, Surfdome

Nick Hill, Senior Technical Specialist, Conservation for 
Communities, Marine & Freshwater Programme, Zoological 
Society of London

Gavi Keyles, Manager of Stakeholder Engagement, Future 500

What's different about Innovation Forum?

IF is NOT:
8 A PR platform: enthusiastic speakers are NOT given 

free rein to fill a session presenting their companies, 

allowing no time to actually get to the crux of the issues.

8 A talking shop: this is NOT an opportunity for a group 
of people in a room to simply agree with everything said, 

regardless of outcomes.

8 All promise, no delivery: we will NOT promise what we 
can't deliver. The issues covered are complex. They won't 
be solved at a two-day conference. But we will help deliver 
progress through in-depth, constructive and practical 
advice around specific issues.  

IF is:

4 Candid: Entirely off-the-record (Chatham House rules) 
discussion that enables open and honest disclosure from 

speakers and genuine participation from the audience.

4 Practical: A clear focus on the practical and actionable 
guidance that can drive change throughout industries and 

supply chains.

4 Focused: We provide enough time, resources and expertise 
to the issues that really matter. We don't skate the surface, 
but get to the crux of the issues to provide in-depth, 
constructive discussion.



Practical solutions to the future of single use 
plastic

Plastic is everywhere. Not just cups, straws, bags, clothes but also 
on the front of most newspapers today. It is obvious that change 
needs to be made, but how? What are the viable alternatives to 
single use plastic materials and when can they be used? 

In this focused case study session, we will ask some industry 
leaders about alternative products that work. We will ask them 
to discuss both the challenges and successes so far and give us 
some clear actions and practical takeaways which can be put to 
use immediately. 

Tom Domen, Global Head of Long Term Innovation, Ecover

Ramon Arratia, Sustainability Director, Ball Beverage Packaging 
Europe

James Pitcher, Director of Sustainability, Whitbread

The politics of plastic: What are the likely 
legislation changes?

Now that the EC has drafted its first strategy aimed at creating 
a sustainable recycling industry with a market for used 
plastics, what will this look like in practice? What are different 
governments doing to encourage plastics sustainability? What 
laws will be put in place that will require change and action? 
And will there be consistency in these laws across governments 
(national, regional and municipal) within Europe?

Juan Manuel Bañez Romero, European Manager of Government 
Relations, Mars 

Hugo Tagholm, Chief Executive, Surfers Against Sewage

Dr. Tania Rödiger-Vorwerk, Dep. Director General, Federal 
Ministry for Economic Cooperation and Development

Engaging suppliers successfully on plastics 
innovation 

The importance of effective, clear communication and good 
relationships with suppliers cannot be questioned. It can affect 
the quality of your product and therefore your brand reputation. In 
this session, we will get tips and examples of how companies have 
effectively engaged their supply base on plastics innovation and 
pollution prevention. 

Stephan Roest, Market Development Manager, Innovation 
Platforms, Corbion

Day one: Tuesday 16th October

 
If you have any questions or would like to 
discuss further being involved as a speaker, 
sponsor, marketing partner or delegate, 
please contact: 

Natasha Bodnar  |  Project Director  |  Innovation Forum 

Direct: +44 (0) 203 780 7430  
Email:  natasha.bodnar@innovation-forum.co.uk

?? Questions? 

mailto:natasha.bodnar%40innovation-forum.co.uk?subject=


Will plastics hysteria be the kick the circular 
economy needs to succeed? 

The role of plastics in the circular economy according to the Ellen 
MacArthur Foundation could lead to a disruptive economic, social 
and technological revolution. It is thought that some £500bn could 
be saved annually through the implementation of a circular economy, 
with plastics playing a large role in this.  

While a systemic shift in business models is a big undertaking, being 
ahead of the game is an opportunity for business to profit whilst 
improving operations. 

In this session, we will look at the route to a plastic circularly 
economy and hear from some industry leaders on topics such as 
recycling vs reduce and reuse and what the cost element of recycling 
vs virgin looks like. 

Gerald Rebitzer, Director of Sustainability, Amcor 

Rudi Daelmans, Group Sustainability Scouting and Advocacy Director, 
Tarkett

Gavi Keyles, Manager of Stakeholder Engagement, Future 500

Product design: What are the next generation 
of designers and engineers doing to develop the 
plastics of the future?

According to the New Plastics Economy, 30% of today’s plastic 
packaging needs fundamental redesign or innovation, otherwise it 
will never be reused, recycled or composted. In this session, we will 
discuss methods for opening up communication channels between 
product / packaging designers and recyclers. How have they overcome 
the product and marketing challenges of design, for example with 
quality, labels, caps, ink etc? We will also ask the experts about the 
cost equal options which can lead to environmentally  
beneficial outcomes.

Timothy Glaz, Head Of Corporate Affairs, Werner & Mertz 

Tristanne Davis, Project Manager, Sustainable Packaging Coalition, 
Green Blue 

Day two: Wednesday 17th October

Collaboration in action case studies x 2

1. Collaboration on pollution prevention – 
environmental and socially driven partnerships. 

In this focused case study session we will look at an innovative supply 
chain solution. We will hear from players across the supply chain from 
the plastics supplier, to the waste collectors in India, to the retailer 
and to the recycler about how they have worked together on the 
prevention of pollution through both an environmentally and socially 
driven initiative. We will also discuss the challenges they faced in 
setting this up and how they were overcome. 

Lee Mann, Sustainable Sourcing Manager, The Body Shop 

Andrew Almack, CEO, Plastics For Change

Matthijs Veerman, Business Development Manager,  
Morssinkhof-Rymoplast

Gary Eaton, Head of Sustainability, RPC M&H Plastics

 2. Collaboration on recycling and technology  

With only 20% of PET currently being recycled, it is interesting and 
important to hear of the new innovative ways technology can play a 
role in minimising plastic pollution. In this case study session we will 
hear from The Coca-Cola Company and DEMETO on how chemical 
recycling can work to curb plastic waste.

How business can work with government to 
encourage more joined up policy

There seems to be a lack of infrastructure or inconsistent 
infrastructure when it comes to waste management schemes. In this 
session, we will look at what role companies and government can play 
in bringing together a system which can handle the capacity issue.

Gloria Gabellini, Public Policy, Government Affairs & Communications 
Manager EU, Pepsico

Myth-busting and reframing the narrative: How do we 
get consumers to understand the nuances and the 
differences. 
There’s no doubt that pollution of the oceans has really raised public 
perception of how crucial plastics sustainability is. However, can we 
get consumers to support good plastic, and not demonise all of it? 
How do we develop a culture that recognises the inherent value in 
plastics and move away from a throw away culture? In some respects 
business is getting this, less so in the general public, particularly in 
developing economies. 

We will discuss the drivers to getting to that point and hear from 
brands and retailers on what they have done to take a lead on 
developing the effective processes – eg for separation and recycling – 
that are required for real sustainability. 

Interested in joining with your team?  Get in touch for details on group discounts



3 ways to register
 
T  +44 (0) 203 780 7430 

E  natasha.bodnar@ 
innovation-forum.co.uk

W www.innovationforum.co.uk/
conferences/sustainable-plastics/ 
register

EARLY BIRD 
Offer ends  
10th August

NGO/Academic pass: 
€795 
Save €200

Corporate pass: 
€1,195 
Save €200

Service provider  
pass: 
€1,395 
Save €200

LAST CHANCE 
Offer ends  
14th September

NGO/Academic pass: 
€895 
Save €100

Corporate pass: 
€1,295 
Save €100

Service provider  
pass: 
€1,495 
Save €100

FULL PRICE 
Price after  
14th September 

NGO/Academic pass: 
€995
   
Corporate pass: 
€1,395

 
Service provider  
pass: 
€1,595

CHOOSE YOUR PASS TYPE – REGISTER NOW TO GET THE BEST PRICE!

PASS TYPES:
NGO/Academic: Eligible for representatives 
of NGOs, public sector and academia.
Corporate: Eligible for corporates and other 
private-sector representatives.
Service provider: Required for for-profit 
consultancies, technology and service 
providers.
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3 REASONS TO ATTEND

 Learn from a diverse group of experts and practitioners on the key challenges and 
opportunities facing the industry 

 Network and build relationships with a room filled with retailers, brands, waste 
management companies, policy makers, suppliers, government and NGOs

 Benchmark performance against your peers and better understand how to direct and 
implement strategies for reducing your plastic footprint
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